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A.    Goals and Objectives (Continued)

o To train parents to be positive and effective as (1) participants in the
planning of their children's educational program and (2) advocates to
the media of the rights of the handicapped.

o To increase public awareness of the needs and rights of handicapped
children through the broadcasting and print media.

B.     Progress and Accomplishments

o In the first year of Its three year contract, the National Information
Center for Handicapped Children and Youth developed and distributed
Information sheets to a mailing list of over 100,000. Two newsletter
issues were published and sent to 1500 recipients, which addressed the
issues of personnel training and the distribution of personnel in rural
and culturally diverse areas. In addition, responses were generated
to over 10,000 letters or telephone inquiries from individuals,
agencies, and organizations seeking information to improve the educa-
tional opportunities for handicapped children and youth. Finally,
the Center sponsored two workshops for professionals and one for
parents during the past year.

o The Boston University School of Law, during the final year of its
contract, published four Issues of Focus which reached an audience of
3000 members of legal advocacy networks or State/local organizations
seeking to place children in programs. The purpose of Focus is to
interpret recent judicial decisions and statutory enactments, and to
explain their ramifications in the disposition of placement decisions.

o The Boston Federation for Children with Special Needs disseminated
management advice and operational models to a national audience of
parent coalitions through a quarterly publication sent to a mailing
list of approximately 3000. In addition to management information,
suggestions were provided on ways to secure financial backing for
parent centers and steps to take in establishing such centers.

o The Media Outreach Project, conducted by Grey-North Advertising, Inc.,
conducted nine workshops for parents in various geographic areas of the
country.

o The preparation and distribution of media by Grey-North included the
following specific accomplishments:

(1)  production of five 30 to 60 second public TV and radio announcements
in both English and Spanish which were sent to 740 TV stations and the
three networks in New York and Los Mgeles, and 5000 radio stations; and

(2)  development   of   camera-ready   art   which   was   sent   to   1720   daily
newspapers and 246 consumer magazines  including baby and parent maga-
zines, education and teacher magazines, home  service magazines, men's
magazines* consumer magazines, and women's magazines.nd inservlce projects,
